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1.	Product Activities

a)	Activity 1

(1)	Budget


(2)	Revenues 



(3)	Costs 



b)	Activity 2

(1)	Budget


(2)	Revenues 



(3)	Costs 



c)	Activity 3

(1)	Budget



(2)	Revenues 
(3)	Costs 



2.	Pricing Activities
a)	Activity 1
(1)	Budget



(2)	Revenues 



(3)	Costs 



b)	Activity 2
(1)	Budget

(2)	Revenues 


(3)	Costs 




c)	Activity 3
(1)	Budget


(2)	Revenues

(3)	Costs 



3.	Distribution Activities

a)	Activity 1
(1)	Budget

(2)	Revenues 


(3)	Costs 


b)	Activity 2
(1)	Budget


(2)	Revenues 


(3)	Costs 



c)	Activity 3

(1)	Budget

(2)	Performance standard 


 (3)	Possible corrective action 



4.	Promotion Activities
a)	Activity 1

(1)	Budget

(2)	Revenues 

 (3)	Costs 

b)	Activity 2

(1)	Budget

(2)	Revenues 

 (3)	Costs 


c)	Activity 3

(1)	Budget


(2)	Revenues 



(3)	Costs 








Evaluation Plan 

A.	Monitoring Procedures

1.	How will all marketing activities be monitored to ensure success?
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